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Item Description 

1. Course Title 
 

Applied Learning (Vocational English) – English for Service 
Professionals 
 
 

2. Course Provider 
 

School of Professional and Continuing Education, 
The University of Hong Kong 

 
3. Area of Studies/ 

Course Cluster 
 

Media and Communication/ 
Language and Culture 

 
4. Medium of 

Instruction 
 

English 
 

 
5. Learning 

Outcomes 
 

Upon completion of the course, students should be able to: 
 
(i) cope with the demands of communication in English in 

general work contexts and specific fields/work sectors 

with some confidence; 

(ii) comprehend spoken and written texts, participate in oral 

interactions and produce written correspondence with 

reasonable clarity and appropriacy in a wide range of 

largely familiar contexts; and 

(iii) enhance self-understanding and explore directions on 

further studies and career pursuits. 
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6. Curriculum Map – Organisation and Structure 
 

Module 1 – Listening and Speaking 
(QF Level 2 / Duration: 40 hours) 

 Module 2 – Reading and Writing  
(QF Level 2 / Duration: 40 hours) 

 Giving a self-introduction  
 Talking about yourself, including experiences, 

preferences, traits, views and plans  
 Talking about the internet and social media 
 Conducting small talk 
 Recommending places and activities  
 Attending to customers 
 

 Reading about education, training, career and 
entrepreneurship  

 Understanding job advertisements I 
 Exploring advertising and marketing strategies 
 Understanding regulations and procedures 
 Understanding workplace correspondence  
 Completing an incident report  
 

 
 
 

Module 4 – Reading and Writing 
(QF Level 3 / Duration: 50 hours) 

 Module 3 – Listening and Speaking 
(QF Level 3 / Duration: 50 hours) 

 Understanding business communication and 
etiquette II 

 Understanding intercultural communication 
 Expressing goodwill to clients and business 

partners  
 Socialising with colleagues and clients  
 Conducting job searches  
 Understanding job advertisements II  
 Making job applications   
 Creating a resume and a cover letter 
 Attending job interviews   
 

 Understanding business communication and 
etiquette I 

 Exploring a range of service industries  
 Talking about accommodation and transport 
 Understanding menus, itineraries and plans 
 Talking about amenities and facilities 
 Providing reservation, check-in and check-out 

services  
 Handling customers’ enquiries, requests and 

complaints  
 Talking about products and services 
 Making product presentations 
 Participating in problem-solving discussions 
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7.  The Context 
 The information on possible further study and career pathways is provided to enhance students’ understanding of the wider 

context of the specific Applied Learning course. 
 The recognition of Applied Learning courses for admission to further studies and career opportunities is at the discretion of 

relevant institutions.  Students who have successfully completed Applied Learning courses have to meet other entry 
requirements as specified by the institutions. 

 
 Possible further study and career pathways 

 
Further studies 
 e.g. courses related to tourism, hospitality, airline services, airport services, aviation, transport and 

logistics 
 
Career development 
 e.g. customer service assistant, hotel front desk officer, junior flight attendant, flight operations officer, 

assistant logistics officer 
 

 

     

Complementarity with core subjects 
and other elective subjects 

 
Enhancing and enriching, e.g. 
 enhancing the breadth and depth of 

studies in English Language 
Education 

 enhancing the breadth and depth of 
studies in Tourism and Hospitality 
Studies, and Business, 
Accounting and Financial Studies 

 
Expanding horizons, e.g. 
 expanding students’ views for their 

studies in Economics, Geography, 
and/or Information and 
Communication Technology, 
which is beneficial to their pursuit of 
further studies and/or future 
employment 

 

 
 
 

  Relations with other Areas of Studies/ 
courses of Applied Learning 

 
e.g. 
Services/ 
Business, Management and Law 
 this course provides students with the 

opportunities to practice vocational 
English commonly used in the areas of 
studies of Services, and Business, 
Management and Law 

 Applied 
Learning 

(Vocational 
English) – 
English for 

Service 
Professionals 

 

   

     
 Foundation knowledge developed in junior secondary education  

 
The course is built upon the foundation knowledge students acquired in, e.g. 

 English Language Education – communication skills 
 Personal, Social and Humanities Education – awareness and appreciation of different cultures, 

thinking skills, people skills, learning strategies and attitudes 
 Science and Technology Education – basic knowledge of practices/procedures in business, 

technology, and design 
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8. Learning and Teaching  
 
 
In this course, student-centred learning and teaching activities are designed to enable 

students to understand fundamental theories and concepts, develop their generic skills, and 

address their career aspirations in different professional and vocational fields (e.g. tourism, 

hospitality, airline services, airport services, aviation, transport and logistics). 

Different modes of activities are employed to provide students with a systematic 

understanding about the context (e.g. lecture on language skills relating to a specified range 

of familiar, routine work and social contexts for workplace communication) and eye-opening 

opportunities to experience the complexity of the context (e.g. visiting training centres, and 

watching authentic experience/expertise-sharing interviews given by industry professionals). 

Students acquire an understanding of the requirements, fundamental knowledge and skills 

essential for further learning within the area through learning-by-practising opportunities in 

an authentic or near-authentic environment (e.g. taking part in group discussions in complex, 

real-life workplace scenarios; acting out complex scenarios using essential terminology and 

appropriate linguistic etiquette; completing task-based classwork individually or in a small 

groups; and participating in role-plays for various communicative events in vocational 

education and workplace situations).   

Students are given opportunities to consolidate their learning and demonstrate 

entrepreneurship and innovation (e.g. drafting and presenting business proposals, and 

developing job-seeking strategies). 
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9. Curriculum Pillars of Applied Learning  
 

Through related contexts, students have different learning opportunities, for example: 
 
(i)  Career-related Competencies 

- understand the context of the course and develop a range of skill sets through 
participating as a service recipient, a service provider and a service initiator in an 
authentic or near-authentic learning environment; 

- employ and enhance the basic skills required, e.g. communication skills, people 
skills, and collaborative skills in selected career clusters in services; and 

- apply practical and reflective skills to initiate and innovate service practices and 
ideas. 

(ii)  Foundation Skills 
- enhance their English proficiency through having deliberate practice and receiving 

feedback from instructors; 
- gain confidence and interest in learning English by improving English proficiency; 
- become familiar with media communication for service promotion; 
- develop effective communication skills as they learn to identify purpose and 

audience in various communicative events; and 
- develop emphatic interpersonal skills through working with peers and 

understanding the diverse needs of clients. 
(iii)  Thinking Skills 

- develop problem-solving skills through participating in role-plays, group 
discussions, giving presentations and completing class exercises; 

- develop critical and creative thinking skills through gathering and analysing 
service-related information in other cities/countries; 

- understand the advantages and disadvantages of various sales promotion 
activities; and 

- learn to anticipate/recognise and meet/exceed clients’ service expectations. 
(iv)  People Skills 

- demonstrate team spirit and principles in group/pair work and peer coaching; 
- help create a positive work environment; and 
- develop empathy and learn to communicate tactfully with people from different 

cultures and backgrounds, thereby effectively dealing with/minimising conflicts 
and misunderstandings. 

(v)  Values and Attitudes 
- actively seek opportunities to extend their experiences and skill sets that are 

crucial for sustaining a career in services; 
- adhere to rules, standards and requirements when delivering services; 
- learn to identify their strengths and work on their weaknesses as they understand 

the responsibilities and requirements of a career in services; 
- understand the ethical, social, and professional responsibilities of a service 

provider/initiator and learn to provide/initiate quality services that reflect such 
awareness; and 

- read about developments in services and learn to adapt to changes of customers’ 
needs, expectations and requirements. 

 
 


